
African products shoot for Japanese marketFriday, 06 June 2008  Three members from Agribusiness in Sustainable Natural African Plant Products (ASNAPP) were invited to attend the FOODEX Japan Exhibition held from 13 to 16 March 2007.   The invitation was extended by the Japan External Trade Organisation (JETRO), a government related organisation that facilitates trade investments between Japan and the rest of the world.FOODEX is respected as the largest food and beverage trade show in the Asia Pacific, and has been building professional relationships for over 32 years. The 2007 show attracted over 95 000 visitors from Asia and abroad, and with over 2 500 exhibitors plying their wares and discovering new trends in the industry, there was certainly no time to sit and twiddle thumbs. Despite having the second largest economy in the world, Japan imports over 60 percent of their food products and with a population of over 120 million, the Asian market is ripe with opportunity. Jacky Goliath, ASNAPP's Agribusiness Development Manager, managed the organisation's booth at the expo. Goliath has attended numerous international shows, but says this was one of the best. Besides being well-organised, the interpreters and back-up staff were exceptional. She says that by the by the second day, the interpreters were so familiar with the natural teas, spices and phytomedicinals ASNAPP was exhibiting, that they had taken to making Japanese labels for the products. Only 2 percent of the population speak or understand English, but the interpreters overcame the language barrier with ease. In terms of business etiquette, Goliath believes that the South African market could learn a lot from the Japanese. She highlighted their respect for one another and their high professionalism - something Goliath says she has not experienced at other international shows. The MPUNTU brand received a lot of attention in Japan, and Goliath says that the people were most impressed with the overall look and feel of the packaging. Made from recycled paper, the packaging presents a clean, natural front that is brought to life with vibrant colours. JETRO was especially impressed with the high standard of products representing Africa. Favourite products among the Japanese people included Lippia tea from Ghana - a beverage that closely resembles the taste and aroma of the Japanese conventional teas. There was also a stampede to taste South Africa's Rooibos and Honeybush teas and MPUNTU's unique Honeybush/Rooibos blend. Africa has a long history of involvement in the spice trade, and ASNAPP seeks to preserve this heritage. Goliath says that many restaurateurs showed keen interest in MPUNTU's Guinea Pepper. Combining a mild pepper flavour with a faint eucalyptus aroma, the spice has traditionally been used to flavour meat, fish and soup dishes in West Africa. The spice is also used as a cough expectorant. While MPUNTU is creating a niche for itself on the international market front, it is ironically less known on the African continent. Elton Jefthas, Country Director for ASNAPP South Africa, says that the main reason is because they have been waiting to secure a private sector partner before they went ahead with any marketing strategies. Cape Natural Tea Products has been identified as that partner, and Dawie De Villiers, CEO of Cape Natural Teas says "they can only add value" to ASNAPP by becoming the "commercial arm for these ethically traded products." While Cape Natural Teas Products will market MPUNTU, they will also indirectly ensure that small-scale farmers reap the rightful rewards of their labours. Various international and local embassy ambassadors visited the booth, pledging their support for the organisation's "cross-country initiative." The Japanese trade industry is making a collective effort to ensure that MPUNTU products become a reality on the Japanese market, and Jefthas believes that, while this will allow them to secure a presence in the Asian market, it will also provide them with international exposure. ASNAPP is meanwhile preparing to develop a long-term relationship with the Japanese market. The fact that the organisation has received an official invitation to attend the African Expo, in Japan next May, paints a bright future for the NGO.  
ASNAPP - Agribusiness in Sustainable Natural Plant Products

http://www.asnapp.org.za Powered by Joomla! Generated: 17 January, 2009, 18:24


