
What we doFriday, 06 June 2008An old adage from Guinea says that,knowledge is like a garden; if it is not cultivated, it cannot be harvested. Indeed, without knowledge or technology transfer (the catch phrase of business-speak these days), one can only suppose that society would soon start to resemble the chaos of an uncultivated garden. For ASNAPP, knowledge is power; and this has indeed become the pivotal point around which the organisation functions.With an overriding philosophy to provide tangible social and economic benefits within the African natural plant industry, ASNAPP places a lot of emphasis on capacity building programmes. They also desire to see entrepreneurs entering regional and international markets. To achieve this, however, there needs to be a process in place, which ensures that our products, not only meet the stringent international quality control regulations, but are also environmentally friendly.  ASNAPP has an active environmental conscience and this is exhibited in our drive to have entrepreneurs cultivate indigenous plants rather than harvest the depleting natural resources. Mpuntu is the line-up of natural products we market and even our packaging logo &ndash; in harmony with nature &ndash; goes so far as to provide an underlying motivation for the services we offer.  All our activities are knowledge driven; and putting science, technology and business into one hat enables us to offer unique packages that are tailored to meet the needs of specific communities and individuals. Rather than presenting them in isolation, we believe that together, they are the key to unlocking solutions with lasting value in job creation, export growth and economic empowerment for communities. An example of this is how our plant experiments, while allowing us to determine which varietals will provide the utmost product quality, also give our growers a competitive edge in the industry.  Research takes up a substantial portion of our energies, and we are proud to be partnered with 15 tertiary and research institutions both in Africa and abroad. We also have partners in the five countries we operate in, in the form of government, corporations as well as the public and private sectors. Despite delving into numerous activities, our research remains market driven, and we believe that unless there is market demand, no agribusiness is sustainable. While keeping our eyes on current product and market trends; anticipating future market demands and changes, remains a core strategy of ASNAPP. In this way, we identify gaps on which to base research goals and economic outcomes of projects. ASNAPP continues to hold key positions in the agribusiness sector. If not networking with industry specialists, conducting mentorship programmes (training-the-trainers) or conducting research on new ways to increase product quality; our enthusiastic team members are setting up new projects in remote areas of Africa.
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