
Who We AreFriday, 06 June 2008  ASNAPP's Roots     "Give a man a fish, and he is fed for today . Teach him to fish, and he is fed for a lifetime!"  The proverb reminds us that our social duty extends further than just providing material goods it means giving of our time, our knowledge and ourselves. ASNAPP is one such organisation that is passing on invaluable knowledge which is enabling rural Africans to socially and economically uplift themselves. Formed in 1999 against a backdrop of poverty, unemployment and HIV/AIDS; ASNAPP's entry into the natural plant sector, and indeed Africa, couldn't have been timelier. Africa has a rich heritage contained in its natural plants, yet ASNAPP realised that the people lacked the knowledge that would allow them to capitalise on this wealth. The organisation had caught a glimmer of what could be and realised that Africa's indigenous plants were potent enough to economically boost communities.   Mainstream farming practices present barriers for small-scale farmers; yet ASNAPP's approach to cultivating indigenous plants has allowed entrepreneurial farmers to sneak in the back door of the agricultural industry. The aim to develop high value natural products does not, however, begin with products but with farmers.  Many of the indigenous plants cultivated by farmers grow right in their own back yards, and this has given entrepreneurs the upper hand, as they are familiar with the plants and their properties. ASNAPP began creating and developing successful natural plant agri-businesses across South Africa. In 2001, driven by a need to broaden their mandate and move beyond the borders of South Africa, ASNAPP entered into partnerships with the universities of Stellenbosch (Faculty of AgriSciences), South Africa and Rutgers, New Jersey.   As a result of these partnerships, ASNAPP spread its roots into Zambia, Rwanda, Ghana and Senegal - throwing a lifeline to scores of rural African dwellers. With satellite projects in Mozambique, Malawi and Angola the organisation's influence is   being felt firmly in the natural plants agri-industry.   ASNAPP is currently partnered with 25 agri-enterprises, representing over 2 000 small-scale farmers on the continent. While broadening agribusinesses and stimulating entrepreneurship among small-scale rural farmers remains a goal, ASNAPP's vision is to move local communities up the value chain and improve their livelihoods.  ASNAPP is unique in their mergence of the scientific and business disciplines. Unlike other such organisations who specialise in one or another area, ASNAPP offers integrated services providing a holistic range of services and information that links producers, suppliers and buyers. Working backwards, from market to supplier, ASNAPP provides knowledge, plant germplasm, quality controls and even the research that allows farmers to remain top of the pack - right from the field to the bank.    Choosing to focus on natural plant products is something else the organisation is noted for; an aspect which dovetails with the global demand for natural and organically grown plants. While the herbal teas, culinary herbs and spices, essential and press oils give entrepreneurs confidence; the products are also allowing them to compete on international markets. These products are marketed and sold under the Mpuntu brand, which when translated from Akan, means 'progress in development' a phrase that succinctly captures ASNAPP's operations.   In its formative years, there was speculation that ASNAPP would not remain standing, but increased success in capacity building programmes led USAID to continue their support of the project. ASNAPP has laid firm foundations for an increased number of enterprises, and they envision the project serving as a sustainable development scheme - not only in Africa but also across the globe in countries where agriculture is synonymous with poverty alleviation.
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